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On the New Six Factors in Tourism Activities

WANG Kun-xin
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: The traditional six factors of tourism such as catering,lodging,trav-
eling, sightseeing, shopping and entertaining are now found to be the lowest
needs and so basic promises of travel that tourism as a phenomenon just can
not go without them. They are the product of the early stage of tourism devel-
opment. China’s tourism industry has undergone several decades of develop-
ment. The author studies the changes taken place with the six traditional
factors and presents in this paper the“New Six Factors”of tourism activity.
They are: resources, environment, culture, science and technology, free time
and money. With this hypothesis,the author attempts to explain the view that
the factors of tourism activity actually change with the development of the
tourism industry.

Key words: tourism activity; factors

§ » 2005 6
( » 2006 3



3.2

( . 311231)

. ,2005
3100 ,2006 10%.,
15 . .
. 2020 ,



47



48

b b
b b
o
’
o
’
’
“ ”»
b
’
o
b
b
o
o
’
’
b
b



3-1

S
i

3-1

”»

”

”»

”»

“

”»

49



QD)
(2)
(3

@)

(2)

3

50

”»
o
o
”
’ b
“
“
“ ”»
’
” “ ”
b
’
b

b

b

b
b
o
b
’
b
o
’
’
b



o
o
o
”
o
’
H .
’
o
“
)
.
o
”»
o ’
b
«“
’
’
’
N N ’
“

”»

51



°
’ ’ ’
°
“ ”
’ ~ ~
’ ~ ~
’ s
o
“ ]
’ ° N
«“
’ )
) «“ ”
° ~ ’
“
’ ) ’ °
”»
’ ’ ’
“ ” “
°
) “ ] «“
’ ’
]
°
“ 2” “ ” “
°
” “ ” “ ”» “
’ ’
P “ ]
’ o
«“ ” “ ”
’
“ ”» “
° ’ .
”
°
“ ”
’ ’
“ 2 “ ”
’ H
“ ” “
’ H
”
’ , ,
o
«“ ”
’ s
’ o
[1] . . ,2005(2)
(2] . . .2005(2)
[3] . . . : .2003
[4] . . . . : ,2003

[5] . . . . : ,2002



The Psychological Analysis and Preventive Countermeasures
of the Irrefined Behaviors of the Outbount Tourists

LU Ai-ying
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: The paper makes use of the modern psychology to have a deep
analysis of the irrefined behaviors of the outbound tourists and raises corre-
sponding countermeasures—tour leaders should bear the duty of practically
guiding and instructing tourists and find the way to carry them out.

Key words: outbount tourists; the irrefined behaviors; the psychological

analysis
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Challenges and Countermeasures on Scenic Spots

from the Development of Self-driving Tourism

ZHANG Chun-li TAO Yu-guo
(Tourism College of Zhejiang, Hangzhou 311231)

Abstract: The rapid development of the self-driving travel brings a great quan-
tity of “powerful” consumers to the scenic spots,but in the meantime it forces
the scenic spots to face many challenges. Based on the status of self-driving
travel, the article tries to analyze these challenges from four aspects: the atti-
tude of self-driving travelers towards the option of scenic spots,the demand of
tourism product, the infrastructure as well as the safety and security sys-
tem. According to this,some measures are given for the further development of
China’s scenic spots.

Key words: self-driving; scenic spot; challenge
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A Study on the Influencing Factors of the Mass’s
Participation in Tourism Festivals

YAO Hai-qin
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: The tourism festival is a new and special tourist product,and it does

much good to the local tourism and economy. For this embarrassing fact that



most tourism festivals can’t be held again because few people like to participate
after these festivals were held once or twice, the author points out that more
participation of the masses is the key to solve the above problem. According to
the former research results, the advices of some experts and the results of the
factor analysis, there are five aspects, altogether including 19 factors. The
influencing power of each factor is drawn through AHP,which can be divided
into three classes due to the size of the influencing power. Finally a case study
of the Pen and Culture Festival in Huzhou of China is carried out through
FCE, getting the mark of the masses’ participation,60. 677 8.

Key words: the mass;tourist festivals;influencing factor
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Study on Incorporation Development of Zhejiang Oceanic

Tourism According to the Cooperation Theory and the

Pole-axis Theory

ZHOU Guo-zhong

(Tourism College of Zhejiang, Hangzhou, 311231, China)

Abstract: In this article, the up-to-date situation of space distribution of Zhe-

jlang oceanic tourism resources and resort system are analyzed. Then with the

background of regional development, the author discussed the developmental

mode of Zhejiang oceanic tourism. The constructive mode of the space develop-

ment of Zhejiang oceanic tourism is considered to be two centers, two increas-

ing poles, fourteen development points, two major key developments axises,

one expansion axis and five marine tourism plates based on the cooperation

theory and the pole-axis theory. Setting out from the incorporation thought,

the topic on the realization of the image cooperation,the product development

cooperation of Zhejiang oceanic tourism through resources incorporation is



emphasized. So the reference and countermeasure on the sequent development
of the oceanic tourism industry could be orderly explored both theoretically
and practically.

Key words: the cooperation theory; the pole-axis theory; oceanic tourism;

developmental mode; Zhejiang
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The Analysis about the Development of the Leisure

Tourism Product in Hangzhou

KANG Bao-ling
(Touring Plan Department, Zhejiang Tourism College, Hangzhou 311231, China)

Abstract: The development of leisure tourism products have had good base,
and there are much tap potentialities. To deeply develop the leisure tourism
product in Hangzhou, we should tap the culture content,respect the ecology,

intensify the exquisite level,and so on,so we can promote the grade and quality



of the product.

Key words: Hangzhou;the leisure tourism products;develop
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Analysis of Tourist Attraction Community Diversity in
Tiantai County

SHEN Gang WANG Kun-xin
(Tourism College of Zhejiang Department of Tourism Planning,
Zhejiang, Hangzhou 311231)

Abstract: In this paper,the rationality of the application of quantitative ecology
in the regional tourism studies was certified by analogy analysis of the
hierarchy in ecosystem and regional tourism development. Based on the biodi-
versity,a new concept of tourist attraction community diversity (TACD) and
its calculation models were suggested and were analyzed by Tiantai county as
an example. The analysis of TACD can be applied to the optimization of
regional tourist attractions, the comparison of the advantages among regions,
and the evaluation of the sustainable development of regional tourism.

Key words: ecosystem; tourist attraction community diversity; analysis; Tian-

tai county; Zhejiang province
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On the Tourism Development of Ancient City Wall.
A Case Study in Linhai City

FENG Hai-xia
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: As the product of history and the represent of city, the ancient city

102



wall is a kind of culture tourism resource with huge potential value. However,

the tourism development of city wall is on the elementary stage. How to

exploit and utilize it is a problem deserved researching. The exploiting and

using of the city wall is discussed with the case of Linhai city.

Key words: ancient city wall; tourism resource; exploiting
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Economic Values on West Lake Literature Resources

WEI Yi-mei
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract; West Lake literature resources are the essential part of literal human
travel resources of West Lake. It not only adds the prolific culture connotation
to the West Lake tourism but also supplies a culture headspring of long stand-
ing for the achievement of economic values. Therefore, the economic values of
West Lake literature resources firstly materialize to be the direct economic
benefits from publication, exhibition and other kinds of literature activities,and
then the more important benefits should be the indirect economic values, that
are acceleration to the future development of West Lake tourism industries.

Key words: West Lake; travel literature; economic values
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Application of Virtual Technology in Exhibition

WU Yan ZHANG Jian
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: By analyzing the background, current situation and trend of virtual
exhibition development, this thesis sets forth the superiority and function of
virtual exhibition in the aspects of exhibition organizers, exhibitors and visi-
tors. It proves the necessity of developing virtual exhibition. Also, it shows
that developing virtual exhibition is the inevitable trend of exhibition develop-
ment in the future.

Key words: virtual exhibition; digital exhibition; convention planning; net-

work exhibition
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The Difference Analysis & Tactic of the Sale Mode
Between the Foreign & Native Hotel

WANG Bo-qi
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: The mode of sale is the outside reflection of the hotel’s philosophy.
The sale of the native hotel bases on the ability of the salesman. But the for-

eign hotel relies on the integrated system of sale. This paper analyses the
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difference between the foreign and native hotel and put forward personal
advice. This is very important to the native hotels who want to improve the
sale management.

Key words: the foreign & native hotel; the mode of sale; the difference analysis
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On the Management of the Quality of the Cooked Food
for an Enterprise

JIA Ren-wei
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: How can an enterprise manage the quality of the cooked food The
article discusses it focusing on the control cycle, namely, the purchasing —
receiving — storing — issuing —> processing —> cooking — packing dishes —
finishing.
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Key words: cooked food; quality; management
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The Comparison of the Differences of Dish
Cooking for Different Use

—Using “Sweet and Sour Squirrel Mandarin Fish” as a Model

WANG Jian HE Hong
(The Food Culture Researching Institute, Tourism College of Zhejiang,
Hangzhou,311231,China)

Abstract: There is a comparatively-consolidated criteria for dish cooking, but
this criteria isn’t unchanging. The procedures can be adjusted according to the
different purpose. Using “Sweet and Sour Squirrel Mandarin Fish” as a model,
some different kinds of cooking methods have been compared and analyzed,
which were used in business type, exhibition type, competition type, photo-
graphic type,examination type and so on.

Key words: cooking procedure; dish cooking; Sweet and Sour Squirrel
Mandarin Fish
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Comparing Senior Vocational Education Models of Cookery
Between China and Austria
—in the Case of TFBS College of Austria and
Zhejiang Tourism College

XU Xun
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Based on the study carried out in two vocational schools in China and
Austria, this paper makes a comparison in the following five aspects:the back-
ground of national vocational education,syllabus,students’ study, training and
employment, the management of cookery lab and teacher training. Meanwhile it
tends to give suggestions on the development of cookery education in Zhejiang
Tourism College on the basis of the comparison.

Key words: cookery in China and Austria; Senior Vocational Education; model

comparison; suggestions
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A Study on Talent Security of Hotel Industry

CHU Bei ZOU Yi-min
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Although the talent security problem is now well emphasized by our
nation and industries, the scientific contents of “talent security” are still vague
and controversial,especially in hotel industry. Based on literature summarizing
and theory reviewing,the research, which studying on the issue of guesthouse
talent security possesses far reaching theoretical and practical meanings, is
going to start re-proposition on “talent security” and point out the insufficien-
cies in current study.

Key words: hotel industry; talent; talent security
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[1] . . . : ,2001

[2] . . : ,1999

[3] ) ) : ,2000

[4] . ) : ,2003

[5] . . : 1999

[6] . . : ,2000

[7] . . ,2004(4)

[8] . . ,2001(3)

[9] . . ,2001(5,6)
[10] ) . ,2004(2)

The Concern of Hazard Administration,and Advancing
the Beneficial Result of Interior Audit

ZHAO Jin-fang
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract; Hazard administration in our country becomes more and more impor-
tant in pace with the development of the world economies globalization and the
generally complicated market environment. The tremendous hazard resulting
from business development can be controlled and prevented through inner-
auditing improvement and development so that causing inner-auditing work be
living and playing energetic action in the administration. This paper firstly
gives the idea of hazard administration. On this base, it elaborates the action
that the inner-auditing plays on the hazard administration. Finally, it talks
about the five essentials that the inner-auditing should pay attention to in the
business hazard administration.

Key words: hazard administration; inner-auditing; action
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80 , . 2002

[1] . ) : ,1999
[2] ) . : ,2003

[3] , . . : 12002

[4] . . : ,1997

[5] . . : 12004

[6] . ) : ,1981

Modern Chinese Celebrities’ Opinions on Leifeng Pagoda

WANG Ya-ming
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Following brief narration of Leifeng Pagoda’s evolution, writings and

poems on Leifeng Pagoda written by several modern Chinese celebrities, such

182



as Lu Hsun,Xuzhimo,etc. ,are picked to reflect attractiveness of Chinese cul-
ture and to reveal the special particularity and charm of the old new-rebuilt
stupa.

Key words: modern Chinese celebrities; Leifeng Pagoda

{ The 7th International Joint World Cultural
Tourism Conference 2006)
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On the Usage of Numbers in Mao Zedong’s Poems

SHI Hong-bin
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Being good at the usage of numeral into poem to express artistic con-

ception, is a great special feature of Mao Zedong’s poem phrases. All the
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numeral used in his poem phrases can be divided into two major types—real
number and imaginary number. Real number is mainly used to the record of the
historical fact which describes the ruthless war environment and the tremen-
dous social change. Meanwhile, the imaginary number is used to set off the
atmosphere surrounding the topic showing Mao Zedong's super ability of
numeral control. Moreover, he has a good position feeling of the usage of
numeral in the poem phrases.

Key words: Mao Zedong’s poems; numbers; language arts
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Shan Shi-li: First Traveling Woman of the Latter-day China

ZHAO Wei
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract; Shan Shi-li is the first female intellectual that went abroad and wrote
many well-known poems, essays and stories. She has written the first essay
about woman going overseas traveling— Travels in 1903, Gui Qian Ji. Her
poetry anthology Shouzishi Poetry also narrated oversea travels. Shan Shi-li
has started women travel and worth being the first traveling woman of the lat-
ter-day China.

Key words: travel history of the latter-day China; the late Qing dynasty; Shan

Shi-li; woman travel
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Analysing the Language Phenomenon
of the Word of “Fans”

CHEN Li-jun
(Tourism College of Zhejiang, Hangzhou,311231,China)

Abstract: This paper briefly analyses the language phenomenon of the popular
word of “Fans”,mainly from three aspects:the reason of popularity of network
language and foreign word; the competitive form of Transliteration word and
Free Transliteration word; changing of Chinese normal appraising standard
and the competition of new word and old word.

Key words: transliteration word; free transliteration word; fans; linguistics
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On Physical and Survival Education

CHEN Bao-zhu
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Survival education is the human’s most essential education. As an
important part of education, P. E. is playing a vital role in increasing the sur-
vival capability which can’t not be replaced. Affected by the conventional edu-
cation in recent years, some problems existing in the physical education have
seriously restricted the development of the physical schooling. Updating the P.
E. educational concept, optimizing the teacher group, establishing the evalua-
tion system and constructing the campus P. E. culture are the better way to
implement the survival education.

Key words: survival; survival education; physical education
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Approaching Music
—The Music Aesthetic in Quality-oriented Education

LI Ji-hong
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: General music education in the new era is to dilute the core knowl-
edge and skill, emphasizing music aesthetic to both teachers and students to in-
put.,and the educational purpose is the mutual attractive emotion exchange.
Music aesthetic influences mainstreaming students in healthy, noble aesthetic
delight and positive optimistic attitude towards life, moreover,it can lay a good
foundation for their lifelong love of music,love the arts,love life.

Key words: music; education; ability; train
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On the Investigation Study of TAFE in Australia

and New Zealand
YUAN Zhi-min

Abstract: TAFE in Australia and New Zealand is in the front rank of the pro-
fessional and technical education in the world. Based on an introduction of
TAFE(Technical and Further Education) in Australia and New Zealand, this
thesis makes an analysis of the TAFE and sums up five working methods of
TAFE which can be used for reference by China’s professional and technical
educators.

Key words: Australia; New Zealand; TAFE ; professional and technical education
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The Cultural Differences between Chinese and

English in Human Intercourse

WANG Jun
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: There are distinctive differences between different cultures on lan-
guage application. For cross-cultural communication, it is still very important
to research differences. For English tour guide and those who work in hotels
concerning foreign affairs, on such they provide is the face to face services.
Thus,more attention should be paid to the differences between Chinese and
English in human intercourse. This article analyses not only the differences
between Chinese and English in culture and its communicative expression, but
deeply in the mistaken application of register and pragmatic. So it is essential
to know the differences between the cultures of Chinese and English language
to improve the communicative ability and the research on cross-cultural com-
munication.

Key words: cross-cultural communication; language cultures of Chinese and

English; mistaken application of register; pragmatic failure
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, . . Coca-Cola is it. / For more of America,

look to us. /So come into McDonald’s and enjoy Big Mac Sandwich. R

““ ”»
B o

s , o ) (allitera-
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o : (D (Antithesis),
NN o : Warehouse Clearance. Their Loss,
Your Gain ( ). (2) (Parody) .
. :Not all cars are created equal. ( ),
{ » “All men are created equal”( .)/Quality breeds
success. ( ) “Familiarity breeds con-
tempt. ”( . ) (3) (Metaphor) , ,

:Step into our homes here and you’ll step into a world of space and

light.
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: These superb cigarettes have been skillfully created for the discerning
clientele who have come to expect the legendary perfection of the House of
Cartier. “clientele” ,

. . Cartier ,
Cartier, , legendary perfection

o
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English in Advertisements & Its Beauty

SUN Pei

Abstract: Advertising is closely related to our daily life and the language used



in advertising represents the wisdom of human being. With its unique style,
English in advertisements has aroused the interest of experts in advertising and
linguistics. It is a shortcut for us to find how fascinating the language of Eng-
lish is by learning English from English advertisements.

Key Words: English in advertisements;beauty
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On Chinese Characters and Vocabularies in Japanese

YANG Yue
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract. Introduced into Japan long time ago, Chinese characters have been
learned,used and developed by the Japanese, who have created a system of
their own application. Their pronunciations patterns and meanings share a long
history derived from Chinese characters. But there are comparatively differ-
ences that should be concerned by every Chinese students learning Japanese.
What need to be concern for every Chinese student learning Japanese is the
distinctive differences between the two.

Key words: Japanese; Chinese character; pronunciation; character construction

( »2006 1



( . 311231)

SCL—90 , 914

;s SCL—90;



246

~

0.92

(

1 000

489
)

~

b

425

Derogatis L. R.
Checklist 90,
SCL—90

5

914 91.4%,
s 520 394
. SCL—90 (Symptom
) o
(1'-\’5 )9 N N N N
9 , o
. 9 0.76~
0. 64~0. 88 s 0. 93; Derogatis
0.77~0.99,P<C0.01;
CAS SI  SCL—90 s CAS
\ . 50 2~4
0.62~0.74 , o
. 30~



45 R R Excel
(G SCL—90
SCL—90 (18~29 ) )
SCL—90
( 6-2),
6-2 SCL—90
( ) Z1 72
X 4+ SD X + SD X 4+ SD
1.4140. 54 1.34=£0. 45 1.4440.51 2.91" —1.67
1.8740. 68 1.6940. 61 1.92+0. 64 5.74 —2.17"
1.8340. 66 1. 7640. 67 1. 8540. 64 2.16" —0.90
1. 6840. 65 1.5740. 61 1. 76 40. 64 3.59 —3. 64
1.53+0.53 1.4240.43 1.5940. 57 4.72"" —3.337
1.61+0.55 1.5040. 57 1. 68+0. 65 4.02"" —3.68"
1.3940.53 1.3340. 47 1.4240.51 2.47" —1.67
1.7240.61 1.5240. 60 1. 7840. 65 6.797" —2.867"
1.5240.51 1.3640. 47 1.5840. 54 6.72"" —3.48"
(D) x P<C0.05, * * P<0.01,
(2) 71 Z W72 Z
SCL—90
) SCL—90
, .
. ) .
( DS
(G SCL—90
6-3 , N . N N
. 3
H N s 0. 05

247



’ o SCL—90
9 , N ,
s
6-3 SCL—90
( ) Z
X 4+ SD X 4+ SD
1.3740. 52 1.46+0. 55 —2.53
1.86+0. 67 1.8840. 65 —0.46
1.7940. 64 1.8840. 69 —2.03"
1.6540. 63 1.7140. 66 —1.40
1.5440.49 1.524+0.55 0.58
1. 6340. 57 1.594+0.55 1.08
1.3540.52 1. 4440. 54 —2.567
1.7440. 63 1.7040. 61 0.97
1.51+0.51 1.5340. 50 —0. 60
¢ SCL—90
6-4 ) N N N . N
’ 5
s °
6-4 SCL—90
( ) Z
X + SD X + SD

1.36+0. 57 1.4840.52 —3.31%
1.8540. 68 1.904-0. 64 —1.14
1.7940. 67 1.884+0. 64 —2.06"
1. 64+0. 66 1.7340. 62 —2.11°
1.4840.54 1.6040. 51 —3.43"
1.6440.53 1.574+0.57 1. 89
1.35+0. 56 1.4440.49 —2.58"
1.7540. 62 1.6840.57 1.77
1.5140. 52 1.5340. 48 —0. 60

248



) SCL—90
.
” Ay “ ? N “ ? N “ ? “ ? o
" S ” , « » o«
, SCL—90 ,
6-5, 6-5 SCL—90
6-5 SCL—90
« z
X + SD X + SD
1.37+0. 61 1.56+0. 47 —4.67"
1. 84+0. 69 1.98+0. 63 —2.69"
1. 80-£0. 66 1. 94-+0. 65 —2.65"
1.63-+0. 67 1. 87+0. 63 —4.65"
1.47+0.53 1. 75+0. 52 —6.63""
1.59+0. 56 1. 68-0.55 —2.01"
1.37+0.53 1. 46+0. 52 —2.13"
1. 68-+0. 61 1. 87+0. 61 —3.85"
1.51+0. 51 1. 56+0. 50 —1.23
) SCL—90
" w » o« ” «
7o 7 SCL—90 °
SCL—90 ,
6-6 SCL—90
, ,
) SCL—90
. )
“ ”\“ ”\“ ”\“ 7 “ 7

249



250

6-6 SCL—90
( ) z
X + SD X £+ SD
1.5140.53 1.3440. 54 4.73"
1.9340. 69 1.83=+0. 65 2.20"
1. 8940. 66 1.7940. 64 2.28"
1.7440. 61 1. 64=+0. 66 2.36"
1.5940. 48 1.4940.53 2.977
1.67+0.53 1.5740.56 2,747
1.4540.51 1.3540. 54 2.847
1.8140. 57 1. 66+0. 62 3.77
1.5440. 48 1.514+0.51 0.91
“ ”» “ ”» “ ”» “ ”» “ ”»
, SCL—90 : 6-7.
6-7 SCL—90
b
6-7 SCL—90
( ) z
X + SD X £+ SD
1.3540. 54 1.49+0. 51 —3.99"
1. 8240. 67 1.944+0. 65 —2.71"
1.74=+0. 64 1. 96+0. 68 —4.71"
1.59+0. 65 1.8140. 63 —5.13%
1.4540. 54 1.644+0.49 —5.54"
1.5640. 56 1.6840.52 —3.33"
1.3440.54 1.46+0. 48 —3.53"
1.6540. 61 1.824+0.59 —4.23"
1.46=+0. 51 1. 60£0. 47 —4.28"
) SCL—90
“ » W ”» “ ” &
” “ ”»
, : SCL—90
: 68, 68



SCL—90

6-8 SCL—90
) Z
X 4+ SD X 4+ SD
.3840.51 1.46+0. 46 —2.44 %
.8340. 69 1.944+0.58 —2.58"
1. 7540. 66 1.964-0. 64 —4. 747
1.6240. 64 1.7840.59 —3.84"
1.4740. 52 1.637+0. 44 —4.96"
1.5840. 56 1.6640.53 —2.16 %
.36+£0.55 1.4440.49 —2.28 %
.67+0.62 1.8040. 61 —3.10"
1.48+0.51 1.594-0. 48 —3.27"
SCL—90
s ’ o
s o
’ ’ ’
s °
s
o s s

251



b b
’ ’
o
o
N N o
b ’
’ N
b ’
b o
N
N N
’ o
o
~ N

o SCL—90

s SCL—90

’ o
N ’ N
’ o
o ’
’ H
o
o ’ ’
’ Y
’ ’ ’
) o

252



[1] . . ) ) ,2001,9
(1):36~37,35
[2] ; . )
,2004,18(4) ;282
[3] . . ,2001,15
(4).284~285
[4] . ) 22004 ,27(4) :990~992

(5] ; N
+2000,14(5) ;315

Comparative Research on Mental Health and Relative
Factors of Higher V& T College Students

CHEN Qi
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: This research investigated the state of 914 higher V&T college
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students’ mental health with the SCLL—90 and the basic information question-
naire by ourselves,and compared the relative factors. The results showed that
the overall level of higher V&T college students’ mental health was lower
than that of Chinese youth norm,but it was higher than the reference standard
of college students in China,and there was significant difference between the
levels of higher V&.T college students’ mental health in the relative factors
such as sex, specialty, attitude to specialty, feeling stress in study. classmate
relationship and asking for help.

Key words: higher vocational education students; mental health; SCL—90;

relative factors
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Human’s Double Characters and Ecological Research

LI Dong

, 1975

of Harmonious Society

“ ”

b

ISO 14000

,2006(1)

(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Harmonious society is a dynamic process of ecological balance.
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Harmoniousness is full of golden mean. It includes nature logical balance and
Society logical balance. Meanwhile,it embodies natural balance as well as har-
monious development between human, nature and society, and it embodies
unification of human’s natural character and social character.

Key words: natural character; social character; harmoniousness; ecology
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The Insufficiency and Countermeasure in Multimedia

Courseware Manufacture and Application

JIN Lai-you
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Modernized campus net completion has provided the optimized



environment for the comprehensive thorough carrying out education for all-
around development. But,the present stage network and the multimedia teach-
ing also occupy a quite primary level, and exist many urgently await place of
the improvement. This paper shows a several examples of the representative
questions in multimedia courseware manufacture and classroom practical appli-
cation process and discusses its solutions.

Key words: multimedia; multimedia courseware; page design; resources sharing
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A Demonstrative Analysis of Institutional Changes

of County Tourism Economy Times New Roman

NLEEZEN

, —A Case of Two Counties(Chun’an
Times New Roman

2L and Lin’an)in Hangzhou Area
CUO Lu-fang
'f Tourism , Hangzhou University o f Commerce , Hangzhou 310035 ,China)

Abstractt: This paper, after a demonstrative inspection of the two counties
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(Chun’an and Lin’an) ,makes an analysis of the institutional changes of county
tourism economy after China implemented the policy off reform and opening to
the outside world. It elaborates the elements that influence institutional chan-
ges and innovation of tourism economy of counties and points out the sense of

urgency and necessity of the institutional changes and innovation of tourism

economy of counties.
Key words: institutional change; institutional innovation\\county; tourism
economy
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